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	This is a short guide designed to urgently facilitate discussion of these 5 hypotheses

1 Sustainability is the greatest underserved need of 7 billion people around today’s world – in a systemic sense the climactic failing of today’s macroeconomics and its professional rulers and rewards.
2 In sustainability’s service economy, Yunus, Grameen  - and Bangladesh epicentre of the world’s greatest invention since the 1970s – are number 1. Their brand leadership dominates most value multiplying dimensions of sustainability including productively designed jobs, ecological integrity, media transparency in allocating resources. They openly show human networks how to design the most purposeful organisations compounding hi-trust relationships that align brand promise and perception.
3 By partnering Grameen and Yunus in ways that explore how each specific global market can be free to value sustainability’s future exponentials, corporate leaders can now benchmark the network links of the greatest economical, media and marketing challenge ever. This innovates opportunities and prevents threats of systemizing how  our generation integrates societies into a global world  - to share out 10 times more health and wealth co-creation was historically imaginable - let alone economic - when geography’s distances separated work & play, learning and action.
4 There is a simple test that youth ambassadors of the 21st Century can keep on questioning - do we want the world’s largest systems to spin the most joy, true purpose and leadership responsibility or the least? Example: in the global market of business schools, what will be the future ranking, however high today, of a business school that doesn’t  collaborate round the missing leadership curriculum of sustainability?
5 Let us celebrate changing this millennium by valuing media that smartens our communal intelligences and self-confidences by asserting yes we can brand the 2010s as the joy of life decade –by uniting you and us in the race to end poverty.
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	References
GROWING UP WITH GIANTS

Dr Yunus leaflet on Bangladesh’s national strategy of offering collaboration around the world’s greatest invention “sustainability designed systems” to China and India.

MICRO VERSUS MACRO

Since 1984, economists have been engaged in a species defining debate - one which both Gandhi and Einstein foresaw, and locally test marketed - in the 1930s.  Today’s globalisation system crisis requires intervention in media, professions and transparency of government just as India’s Independence did. Transforming to a Death of Distance networking economics requires innovation round a revolution in whole truth - to be confronted with all the urgency that cultures and youthful social action/business networks can web and weave. The overall system of globalization will only spin one of two opposite compound consequences. What’s exponentially at stake is compounding an order of magnitude more health and wealth to share around if we use micro up system maps to connect globalization in the most hi-trust way that human lifetimes can productively navigate as well as joyously demand. Source, The 2024 Report, Concise Future History, 1984, Norman Macrae, while Deputy Editor, The Economist

UNIQUE ORGANISING PURPOSE VERSUS SELLING PROPOSITION
Since 1988, world class brands practitioners have engaged in a debate of how best practices of branding in a globally connecting world of markets involve opposite systems integration inside organisations to the past’s assumption that every new product needed advertising of a new brand name in every country and product sector. Hi-trust brand partnering’s transformational methodology is called Brand Architecture in recognition of Gary Hamel and CK Prahalad’s book “ Competing for the Future”. This argued for progressing a wholly new strategic architecture to sustain a future world of businesses and societies that valued heroic innovation to become globally win-win-win connected. Let’s leave the 20th century’s command and control traps of  local separation and hyper-defensiveness to a decent burial. Such dismal planning is neither natural nor humanly worth wasting knowledgeable working lifetimes on.


